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Branch affinities
Compared to E 14+ total

Seeing the world through 
different eyes

… as free-to-air via satellite 
and through Samsung TV 
Plus, LG, Rakuten, O2, Whale 
TV+, wedotv, Xiaomi, Titan 
OS, Joyn, Zattoo, waipu.tv, 
Bild.de, 1&1, HD+, 
Netcologne, Canal+, Ocilion, 
and Swisscom.

Source: AGF Videoforschung; AGF SCOPE 1.15; 01.01.2026-
30.06.2026; Marktstandard: TV; Auswertungstyp TV; 

produktbezogen; Paketnummer: 17527 vom 27.04.2026

Characterized by a strong 
focus on quality and 
corresponding consumer 
behavior. 
Core target group: Adults 
aged 20–59, Head of 
household (163)

Unique stories and 
encounters, the exciting lives 
and fascinating daily routines 
of extraordinary people 
around the world. Travel, 
rituals, and festivals with 
people from all over the world. 
High-quality documentaries 
produced in Germany, 
including the well-known GEO 
documentaries.

Free Available in GSA

A discerning and 
interested audience 

Source: AGF Videoforschung; AGF SCOPE 1.15; 01.01.2026-
30.06.2026; Marktstandard: TV; Auswertungstyp TV-Zeitintervall; 

produktbezogen; Paketnummer: 17506 vom 23.04.2026
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OneTERRA TV-Gesamt

MS tops the charts in 
the 14-49 / 14-59 

demographic

For the program “Planet 
Worldwide” (GEO 
Reportagen), with ratings of 
up to 4.5% / 1.9%

TRAILER

TRAILER
Measured by 

AGF

Go to concerts                                          261

Singles                                  316

Wellness                                                    257

Householders                                          163   

Winter Sports                                           204

Gardening                                                 144

https://vimeo.com/user46718740/review/928310696/ec5fde7666
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