
Available free-to-air
in GSA

52 48

Age & gender in % 

Branch affinities
Compared to E 14+ total

Singles                                                        212

Vegetarian/Vegan                                  223

Cook. Experience.
 Enjoy.

Multiplier                                                  187

New Technical Products                        141   

DIY                                                               147

Pets                                                             120

As free-to-air via satellite in 
18.5 million households and 
via Samsung TV Plus, LG, 
Rakuten, O2, Whale TV+, 
wedotv, Xiaomi, Titan OS, Joyn, 
Zattoo, waipu.tv, Bild.de, 1&1, 
Netcologne, HD+, Magenta 
Telekom (Austria), Ocilion, 
Swisscom, and Salt.
www.justcooking.tv - 
Instagram

Source: AGF Videoforschung; AGF SCOPE 1.15; 01.01.2026-
30.06.2026; Marktstandard: TV; Auswertungstyp TV; 

produktbezogen; Paketnummer: 17511 vom 24.04.2026

…among the younger target 
group: Core target group—
adults aged 14 to 59, 
average age 54, 3-person 
households (213)

Fresh, creative content: 
Modern cooking shows, 
documentaries, and high-
quality programs from 
various providers, 
complemented by fresh 
content from creators 
focused on food and 
cooking. 

A lively target audience…

Source: AGF Videoforschung; AGF SCOPE 1.15; 01.01.2026-
30.06.2026; Marktstandard: TV; Auswertungstyp TV-Zeitintervall; 

produktbezogen; Paketnummer: 17506 vom 23.04.2026
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A 14-29 A 30-39 A 40-49 A 50-59 A 60+

JUST COOKING TV-Gesamt

MS tops the charts in 
the TG 14-49 / 14-59 

of individual broadcasts, e.g., 
for the following formats:
„Mein wunderbarer 
Kochsalon“ 4,1% / 4,5%
„afredissimo!“ 4,1% / 4,4%
„The Chocolate Queen“ 3,7% 
/ 4,5%
„Mimilicious“ 0,7% / 0,3%

TRAILER

TRAILER

Measured by 
AGF

https://vimeo.com/user46718740/review/928311560/2e4d9c1c12
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