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Available free-to-air

>% MS tops the charts in Branch affinities
the TG 14-49 / 14-59 Compared to E 14+ total

18.5 million households and of individual broadcasts, e.g., B0
via. Samsung TV Plus, LG for the following formats:

Rakuten, 02, Whale TV+, ~Mein wunderbarer

wedotv, Xiaomi, Titan OS, Joyn, Kochsglo.n“ 4,1% / 4,5%
Zattoo, waipu.tv, Bild.de, 1&1, yafredissimo!” 4,1% / 4,4%
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Telekom (Austria), Ocilion, !/ 4,5%
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https://vimeo.com/user46718740/review/928311560/2e4d9c1c12
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