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POSITIONING

Music channel #1 in German free TV with 24/7 full distribution

DELUXE MUSIC as a strong umbrella brand with genre and target group-specific channel
offerings. Emotionality as only music can be, uniquely positioned and in exceptional
quality, always 100% brandsafe.
An integral part of the music scene in Germany with strong label relations.

DELUXE MUSIC Radio: via all important aggregators - deluxemusic.de - Instagram,
Facbook & YouTube
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Our program - the music video: Popular works of art in short film format. Sourced,
curated and compiled by passionate music experts, supported by intelligent technology
solutions. Production know-how in the music sector stands for high-quality in-house
productions with established and fresh channel faces - UPDATE DELUXE, COUNTDOWN
DELUXE, Auf einen Kaffee mit....Deluxe News. And the exclusive DLXM SESSIONS with

artists - close, authentic and professional.Translated with DeepL.com (free version)
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https://vimeo.com/user46718740/review/1109605225/9ea8bb3c72
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