POSITIONING

THE home for Schlager on TV, radio, SoMe, web under the strong umbrella brand of
DELUXE MUSIK.

Stages contemporary modern Schlager with 100% quality, 100% music, 100%
emotion.

With the umbrella brand DELUXE MUSIC which is an integral part of the music scene
in Germany with strong label relations.

PROGRAM

The popular genre for great emotions! This is unique, trendy, emotional and above
all fun!

From current hits, cult hits and party hits to German pop, the right program for every
Schlager fan.

Schlager stars meet newcomers - cult meets new - 100% hits!!!
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Program performance
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Source: Statista 2025, ,horen gelegentlich oder gern Schlager”

Free-to-air via satellite in
approx. 46%, 18.5 million of
TV households.

Also in selected cable
networks such as Magenta
TV, Vodafone, 1&1, Pyur,
Netcologne, Quickline, DCG,
Salt, Sunrise UPC, Swisscom
+via 02, Simpli, Ocilion,
waipu.ty, Zattoo, Canal+;

www.schlagerdeluxe.dg

FB& IG
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https://vimeo.com/user46718740/review/1109604766/c0031a29bb
https://drive.google.com/open?id=1h5VD3Kw9TrqmDgjJh2I7b9Klf05ravjo&usp=drive_fs
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