
57 43

Age & gender in % 

Branch affinities
Compared to E 14+ total

Singles                                                       176

Trend-oriented                                 181

Great songs, great stars, 
great music 

Sports in TV                                              174

Multiplier                                                 157   

Soft Drinks                                               163

Consumer electronics                          147

Available via SKY, 
Magenta TV, YouTube 
Primetime, O2, 
waipu.tv, 1&1, Canal+, 
Pyur, A1 Telekom 
Austria, Magenta 
Telekom (Ö), Braykoff; 
www.jukebox-tv.de

Source: AGF Videoforschung; AGF SCOPE 1.15; 01.01.2026-
31.03.2026; Marktstandard: TV; Auswertungstyp TV; 

produktbezogen; Paketnummer: 17527 vom 27.04.2026

…among the younger 
target group: Core target 
group—adults aged 14 
to 59, with an average 
age of 50, NHI 4k–5k 
(176)

“Radio Goes TV” features 
24/7 nonstop hits. 
Tailored for the German 
market. Current hits and 
classics featuring big 
stars from past decades 
offer viewers a unique 
mix.

Popular Pay-TV and 
specialty channel

Pop is the most popular 
genre... 

Source: AGF Videoforschung; AGF SCOPE 1.15; 01.01.2026-
31.03.2026; Marktstandard: TV; Auswertungstyp TV-Zeitintervall; 

produktbezogen; Paketnummer: 17506 vom 23.04.2026
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Jukebox TV-Gesamt

Advertising potential
1.49
GRPs

per month
(TG 14+)

Program Performance
1.24 million

Cum. Net reach
Jan-march
(TG 14+)

Measured by 
AGF

http://www.jukebox-tv.de/
http://www.jukebox-tv.de/
http://www.jukebox-tv.de/
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